NEWS 233: Specialized Story Form (3 credits)
School of Journalism and Strategic Communication
Ball State University — Fall 2026

L. Course Description

Development of interactive content for web, online and mobile delivery using specialized
storytelling tools. Emphasis on the use of social media for news acquisition and
distribution, and on data journalism.

Student Philanthropy Focus

This course involves student philanthropy — a high-impact, community-engaged teaching
strategy to benefit both Ball State students and the Muncie community. Students conduct
research, interviews and/or site visits to learn about issues in the community and
nonprofits focused on addressing those issues. Students share research with each other
and collectively decide how to invest donor funds, all while producing social media content
for those partners. Students reflect on the experience through a final project they share
with the Ball State and Muncie communities. Additionally, students participate in a
program-wide survey at the beginning and at the end of the semester to document how the
course impacts students’ beliefs and perceptions.

Desired outcomes of student philanthropy in the classroom include:

o Enhancing student awareness of social problems and nonprofit organizations.

e Encouraging social responsibility and civic engagement.

e Increasing student knowledge of philanthropic processes, including grant seeking
and grant making.

e Enhancing student understanding of course content through experiential learning.

e Improving critical thinking, communication, leadership, and other skills.

School of Journalism and Strategic Communications Support: ‘We are SJSC’

Students in this course will also create original content for the School of Journalism and
Strategic Communication’s Instagram account (@bsu sjsc) as part of the branded series,
We Are SJSC, which highlights the stories, achievements and experiences of SJSC students.

Content created for this course is intended for instructional and official SJSC purposes,
including use on S]SC social media channels, websites and promotional materials, in
accordance with university policies governing student work and content usage.

Students may not post, share or repurpose SJSC assignment content on personal or non-
SJSC platforms without prior written permission from SJSC or its designated social media
manager.

SJSC is not obligated to publish all student-created content. Decisions regarding selection,
publication, and timing are at the discretion of the SJSC social media manager and will be
based on brand alignment, content needs, and overall quality. Feedback will be provided

when possible but is not guaranteed.


https://www.bsu.edu/about/administrativeoffices/vice-provost/faculty-services/student-philanthropy
https://www.google.com/url?sa=t&source=web&rct=j&opi=89978449&url=https://www.instagram.com/bsu_sjsc/%3Fhl%3Den&ved=2ahUKEwi58oyRiKeVAxWXhSsGHVuJMvkQFnoECBsQAQ&usg=AOvVaw33r1SV_-ratceMyjzwnLeP

To ensure consistency with SJSC brand standards, social media policies and institutional
values, student-created content may be edited, adapted or partially reused by S]SC staff.
Edits may include revising captions, adjusting tone and language, modifying graphics,
cropping images, correcting errors, and making accessibility improvements. Such revisions
will be made at the discretion of the SJSC social media manager or designated staff while
preserving the original intent of the student work whenever possible.

I1. Instructor

Kate H. Elliott

Associate lecturer of journalism
kelliott@bsu.edu

Office: A] 381

Office phone: 765-285-6993

I11. Office Hours

Wednesdays and Fridays from 11 a.m. to noon in A] 381. Please make an appointment to
meet in person or virtually outside the above office hours. I am here for you! Call, text or
email me with questions or concerns, and [ will respond within 24 hours.

1V. Course Information
NEWS 233: Specialized Story Form (CRN: 14475) is from 12-12:50 a.m. MWF in AJ 339.

Withdrawal Date: You can withdrawal from this or any class between the eighth and the
45th day of the class.

V. Student Learning Outcomes
At the conclusion of this course, students will be able to:

Student Learning Outcomes NACE Workplace Competencies
Explain how journalists use mobile
devices and social media to gather
information, distribute news and engage
the audience.

Communication, Critical Thinking

Create personal branding using web and

) . Communication, Critical Thinking
social media tools.

Produce interactive content for the web
and mobile using the latest tools such as
Facebook Live, Twitter, Instagram,
Infogr.am, Google Maps, Timeline JS, 360-
degree video, etc.

Communication, Teamwork,
Technology

Verify user-generated content from social | Professionalism, Teamwork, Career
media. and Self Development



mailto:kelliott@bsu.edu

Acquire, evaluate and use data to

enerate stories and graphics. .. . .
& grap Communications, Critical Thinking,

. Leadershi
Work as a team to present alternative p

storytelling tools to a targeted audience.

VI. ACEJMC Core Values and Competencies

e No. 3: Diversity Understanding: Demonstrate an understanding of professional
ethical principles and work ethically in pursuit of truth, accuracy, fairness and
service to all people and communities.

e No. 4: Conceptual Understanding and Application: Present images and information
effectively and creatively, using appropriate tools and technologies.

e No. 5: Writing: Write correctly and clearly in forms and styles appropriate for the
communications professions, audiences and purposes they serve.

e No. 6: Ethical Understanding: Demonstrate an understanding of professional ethical
principles and work ethically in pursuit of truth, accuracy, fairness and service to all
people and communities.

e No. 7: Critical Thinking: Apply critical thinking skills in conducting research and
evaluating information by methods appropriate to the communications professions
in which they work.

e No. 8: Quantitative Competency: Effectively and correctly apply basic numerical and
statistical concepts.

e No. 9: Evaluative Competency: Critically evaluate their own work and that of others
for accuracy and fairness, clarity, appropriate style and grammatical correctness.

e No. 10: Tool Competency: Apply tools and technologies appropriate for the
communications professions in which they work.

VII. Texts

Required: Curated reading list of Open Educational Resources (OER). I am committed to
Ball State’s Textbook Affordability Initiative, which is working toward a more accessible,
affordable, and equitable student experience.

Recommended: “The Elements of Style” (9780205309023). Here is free access to the text:
https://www.gutenberg.org/files/37134/37134-h/37134-h.htm

Associated Press Stylebook 2024-2026 (9780917360718). I am fine with you using any
edition within the last five years or online access, which you can get online for free through
Bracken Libraries’ A — Z Databases or directly from the following

link: http://proxy.bsu.edu/login?url=https://www.apstylebook.com/ball-state-university-
a69a4be3-a7bc-457b-9074-b6fe91b4f7af.

Project Management System

Instead of forcing a single project management platform on the entire class, student pairs
will select their operational environment (ClickUp, Asana, or Airtable) based on their
specific functional needs and preferences. This architecture shifts 100% of the software


https://bsu.libguides.com/oer
https://www.bsu.edu/about/administrativeoffices/provost/facresources/textbook-affordability
https://www.gutenberg.org/files/37134/37134-h/37134-h.htm
https://nam05.safelinks.protection.outlook.com/?url=https%3A%2F%2Fbsu.libguides.com%2Faz.php&data=02%7C01%7Ckelliott%40bsu.edu%7Cc79b39b5878c4153096708d7b0aff8fd%7C6fff909f07dc40da9e30fd7549c0f494%7C0%7C0%7C637172142154259075&sdata=I8vIG7%2FH1nuzaTAYRyiY1kLtE2PuxZRmcP9Y%2F7A7Izk%3D&reserved=0
http://proxy.bsu.edu/login?url=https://www.apstylebook.com/ball-state-university-a69a4be3-a7bc-457b-9074-b6fe91b4f7af.
http://proxy.bsu.edu/login?url=https://www.apstylebook.com/ball-state-university-a69a4be3-a7bc-457b-9074-b6fe91b4f7af.

onboarding responsibility to the students, turning a standard administrative workflow into
an active portfolio asset and digital micro-credential (which each student will receive after
completion of the Udemy Class).

Below are the available project management systems:

* ClickUp - Agency and Creative Operations: Best suited for complex, fast-moving
client projects involving campaigns, deliverables, approvals, and multiple teams.

» Asana - Corporate and Cross-Functional Collaboration: Best suited for structured
projects involving clear responsibilities, timelines, stakeholder communication, and
coordination across departments.

« Airtable - Data and Content Operations: Best suited for projects that require
organizing interconnected information, such as sources, datasets, editorial calendars,
investigations, or media assets.

Project Manaiement Ecosystem Comparison Matrix

Primary Focus Campaigns & Fast Timelines & Interconnected Data
Deliverables Coordination & Assets
Best Suited For Complex workflows | Cross-department Editorial calendars &
with approvals structural tracking database logs
Udemy Training 4 Hours (Complete |5 Hours (Beginners | 2.5 Hours (Mastery)
Training) Course) / 7.5 Hours (Full
Guide)

All students will take the following course via Ball State’s Udemy Platform:

Core prerequisite: Kanban Fundamentals: How to Become Insanely Productive
Focuses on principles of visual throughput, value stream mapping, Work-In-Progress (WIP)
constraints, queue management, and lean layout structural design.

Scope: 1.0 Hour | 5 Sections | 15 Lectures - Kanban Fundamentals

Then, student pairs will pick one of these to take during the first part of the semester.
Completion of the track results in a certificate/badge:

Track 1: ClickUp 4.0 for Beginners: Master the Al-Powered Workspace

Focuses on setup, the new 4.0 hierarchy, visual workspace views (List, Board, Gantt,
Whiteboard), custom field parameters, and collaborative threads. Explores Human-Al
synergy using ClickUp Brain tools for workflow tracking.

Scope: 4 Hours | 11 Sections | 67 Lectures - Learn ClickUp Project Management - The

Complete Training



https://ballstate.udemy.com/course/kanban-fundamentals/
https://ballstate.udemy.com/course/learn-clickup-project-management-the-complete-training/
https://ballstate.udemy.com/course/learn-clickup-project-management-the-complete-training/

Track 2: Asana Project Management - The Complete Course for Beginners

Covers setting up workflows from scratch, adding sections, task creation, dependencies,
milestones, and notification rules. Teaches best practices using contextual examples and
real-life team pipeline simulations.

Scope: 5 Hours | 17 Sections | 69 Lectures - Asana - Project Management - The Complete

Course for Beginners

Track 3: Airtable Mastery: Learn Airtable for Project Management

Build a complete Airtable base from scratch in minutes. Combine Airtable Al with
automations to save hours every week. Automate repetitive tasks with Airtable
Automations—no coding required. Add Al fields to summarize, generate, and enrich your
data automatically. Integrate Airtable with Slack, Google Sheets, and your favorite apps. Use
pre-built templates to launch complex systems instantly and more.

Scope: 4 Hours | 9 Sections | 29 Lectures - Airtable Mastery: Learn Airtable for Project

Management

VIII. Course Outline

What follows is a tentative schedule of content for the course. This schedule may shift as
the semester unfolds. As such, please follow the content order and deadlines listed in
the weekly modules on Canvas.

Week 1: Welcome
Course introduction
Review of S]SC socials, objectives, tone, colors, etc. (introduce “We are S]JSC” campaign)
Review of philanthropy component of class (discuss causes that matter to us)
Watch Simon Sinek’s “Your Why”
Watch Digital Marketing and Influencer Culture on Udemy
Speaker: Heather Williams Aug. 26: Muncie History
Readings
e Reuters Institute Digital News Report (executive summary)
e Pew Research: Social media news and fact sheet
e Review a Ball State article and the Student Philanthropy Handbook (PDF on Canvas).
Assignments (due the Sunday of that week, unless otherwise specified)
e Read through welcome module and review the resources module on Canvas
e Introduction (discussion post)
e Udemy Course: “How to become insanely productive” (1 hour)

Week 2: Digital Marketing Explained
Watch Marketing MythBusters on Udemy
Speaker: Historian Chris Flook Aug. 31
Career Center Presentation Sept. 4
Assignments:


https://ballstate.udemy.com/course/asana-project-management-tool/?kw=asana&src=sac
https://ballstate.udemy.com/course/asana-project-management-tool/?kw=asana&src=sac
https://ballstate.udemy.com/course/airtable-mastery-learn-airtable-for-project-management/
https://ballstate.udemy.com/course/airtable-mastery-learn-airtable-for-project-management/
https://reutersinstitute.politics.ox.ac.uk/digital-news-report/2025/dnr-executive-summary
https://www.pewresearch.org/journalism/fact-sheet/social-media-and-news-fact-sheet/
https://ballstate.udemy.com/course/kanban-fundamentals/

e Introduce the Udemy project management course (due with partner Sept. 20)
e Lessons from videos

e SJSC Assignment 1: SJSC Audit

e Extra credit: Attend SuperParty Sept. 2

Week 3: Social Media Strategy
Labor Day: No classes Sept. 7
How to connect with audiences in meaningful ways
Communication with your team
Speaker re: social media strategy
Readings
e 21 social media metrics you must track for success in 2026
e Journalists are souring on social media
Assignments:
e Profile of partner
e Lessons from videos
e Work on Udemy course and creating a plan/content for community partner

Week 4: Facebook + Writing for Social Platforms
Facebook updates, new tactics and tools
Headlines, hooks, and captions
Voice, tone and brand consistency
Emojis, hashtags and accessibility
Watch Section 18 (Facebook Marketing) on Udemy
Assignments:
e Complete Udemy course with partner (you pick)
e Lessons from Facebook video (see above link)
e Select community partner

Week 5: Instagram + Visual Storytelling Basics
Watch Instagram Video
Visual hierarchy and framing
Photos, graphics and text overlays
Copyright and fair use
Readings
e The credibility cocktail on Instagram: Assessing the impact of source, verification
label and image manipulation on news message credibility
Assignments:
e SJSC Assignment 2: Instagram Carousel
e Lessons from Instagram reading/video
e Check in re: community partner work

Week 6: YouTube + Video Best Practices
Watch YouTube Video


https://blog.hootsuite.com/social-media-metrics/
https://www.niemanlab.org/2025/11/journalists-are-souring-on-social-media-platforms-an-analysis-of-11-years-of-nieman-lab-predictions-suggests/
https://backoffice.biblio.ugent.be/download/01JBGV4PW9J3AQ80KDQQCDP1KV/01JC3BRHRHKPA6C5JPRF1FBYQG
https://backoffice.biblio.ugent.be/download/01JBGV4PW9J3AQ80KDQQCDP1KV/01JC3BRHRHKPA6C5JPRF1FBYQG

Discuss video creation best practices and play with making videos!
Assignments:

e The Mid-Term Check-In (Week 6): A 15-minute collaborative session where student
pairs screen-share their active workspace layouts. This milestone serves as an early-
stage peer review to trade initial interface shortcuts, troubleshoot setup friction,
and observe how different platforms manage the same core creative assets.

e Share community partner content

e Lessons from YouTube video

Week 7: X (Twitter) + Crisis Communications
Crisis communications
X best practices, new tactics and tools
Assignments:
e Xbest practices presentation
e Reflection about X readings/video
e Check in and community partner content share

Weeks 8: Visuals and audio + Reporting and Sourcing
FALL BREAK: No classes Oct. 12-13
Overview of video and audio opportunities
Finding sources through social platforms
Accessibility
Assignments:
e SJSC Assignment 3: On-brand, trend-based Instagram reel for the “We are S]JSC”
campaign
e Reflection about Week 8 readings/video

Week 9: Analytics

Platform insight, monitoring tools
Reading analytics ethically

Adjusting content based on performance

Week 10: Data visualization + Community Engagement
Comment strategies
Responding to feedback and criticism
Building trust and credibility
Visualizing data, maps, charts, timelines
Assignments:
e C(Create a map, chart or timeline
e Reflection about Week 10 readings
e Check in and community partner content share

Weeks 11: Alternative and Emerging Story Forms/Platforms
Alternative story forms



Virtual and augmented reality, 360-degree video and other tools
Assignments:
e Team project management presentation: Concluding 15-minute session
intentionally aligned with the analytics module. Here, teams reflect on their long-
term operational data, sharing advanced automation configurations, workflow

efficiency wins, and tactical insights regarding Work-in-Progress (WIP) limits before

heading into wrapping up our work.
e Check in and community partner content share

Weeks 12: Ethics + Accessibility
Alt text, captions, and readable design
Inclusive language and representation
Serving diverse audiences
We can, but should we?
Where are the lines?
Addiction dilemma
Assignments:
e Reflection about Week 12 readings
e Check in and community partner content share

Weeks 13: Social Media and Branding
Live coverage strategies
Risk assessment and corrections
Watch video about personal brand/boundaries on socials
Assignments:
e Possibly connect with donor(s) in person
e Reflection about Week 13 readings/video
e Check in and community partner content share

Weeks 14: Longform storytelling on socials
THANKSGIVING BREAK: No classes Nov. 25-29
Explore serial rather than single-post stories
Multi-format (text + visuals + video)
Narrative-driven but broken into digestible pieces
Audience-led storytelling (put the mic in their hands)
Threaded text stories, carousel narratives, hybrid social-to-web longform
Assignments:
e SJSC Assignment 4: Plan and produce a longer, story-driven, on-brand social video
that showcases SJSC student experiences
¢ Finalize community partner work for showcase

Weeks 15: SHOWCASE WEEK/Finalize community partner & SJSC content
Last meeting day for regular classes: Dec. 7
Finalize community partner work for showcase



Wrap up any lingering assignments with SJSC team, meet to reflect
Assignments:

o FINAL PROJECT: Participate in Student Philanthropy Showcase

e Wrap up any lingering assignments with SJSC team, meet to reflect

Final exams: Dec. 8-11
e Link to UNIVERSITY FINALS SCHEDULE
Commencement Dec. 12

IX. Course Evaluation

93-100 A 78-79 C+
90-92 A- 72-77 C
88-89 B+ 70-71 C-
82-87 B 68-69 D+
80-81 B- 62-67 D
60-61 D-

X: Assignments
Grades are based on overall effort, attention to detail, comprehensive reporting/critical

thinking, strong writing, good storytelling instincts, professionalism, and thoughtful
presentation.

All assignments will be posted on Canvas and due by midnight on the day listed on the class
schedule/Canvas. If an assignment is more than a week late, you will receive 50 percent of
the points. No assignments will be accepted after midnight on the last day of finals’ week.
All quizzes and other assignments are open resource/book.

SJSC Content
You will complete the following four assignments to support SJSC socials:

1. Conduct a brief audit of SJSC’s Instagram channel to evaluate how well recent posts
follow the S]JSC Social Media Policy and Branding Guide.

2. Design an original Instagram carousel that tells a clear, engaging story about an SJSC
student or group of students.

3. Create an Instagram reel that adapts a trend or meme to fit the “We are SJSC” brand
and audience.

4. Produce a long-form social video about S]SC student experiences, either as a single
longer video or as a series of connected reels.

Community partner support

You will produce reels, posts and other content for a community partner or partners
chosen by the class. We will have weekly check-ins that will require you to produce
something that we can send to the community partner(s) for review and consideration.


https://www.bsu.edu/-/media/www/departmentalcontent/registrar/pdfs/final-exam-policy-v2-71726.pdf?sc_lang=en&hash=B55D0F77914E3809576514B5F3041D507388FC25

Extra credit: [ will award extra credit opportunities throughout the semester (midterm
feedback, attending departmental/campus events, etc.). I encourage you to engage in these
assignments to enhance your educational experience, but they are not required.

XI. Policies and Procedures

Ball State Statement

We are committed to ensuring that all members of the community are welcome, through
valuing the various experiences and worldviews represented at Ball State and among those
we serve. We promote a culture of respect and civil discourse.

Attendance Policy: Students are expected to attend all classes except for university-
and/or school-approved absences. You are allowed three unexcused absences before your
grade is subject to a lower grade. [ will take attendance each class via Canvas.

Absences for University Activities: The university expects its units and programs that
take students away from class meetings to schedule such events in a way that will minimize
hindrance of orderly completion of course requirements. Such units must provide a written
statement to the students describing the activity and stating as precisely as possible the
dates of the required absence. The involved students must deliver this documentation to
the instructor preferably before the absence, but in no event, later than one week after the
absence.

Pregnancy and Related Conditions: Ball State University provides reasonable
modifications for students affected by pregnancy, childbirth, or related medical conditions.
Students seeking academic, housing, or other modifications are encouraged to contact the
Title IX Office as early as possible to discuss available options and support. For assistance,
contact the Title IX Office at 765-285-1545 or titleix@bsu.edu.

Student Academic Ethics/Integrity Policy: Honesty, trust, and personal responsibility
are fundamental attributes of the university community. Academic dishonesty and other
forms of academic misconduct threaten the foundation of an institution dedicated to the
pursuit of knowledge and will not be tolerated. To maintain its credibility and reputation,
and to equitably assign evaluations of scholastic and creative performance, Ball State
University is committed to maintaining a climate that upholds and values the highest
standards of academic integrity. Visit the VPAA’s academic integrity website (Students
tab) for resources on understanding academic integrity, citing sources properly, and
avoiding inadvertent academic dishonesty. To learn about BSU’s academic integrity
expectations and students’ rights, please read the University Student Academic Ethics

Policy.

Academic integrity violations include giving or receiving an unfair academic advantage
(cheating), presenting someone else’s ideas or work as your own (plagiarism), and
falsifying academic records. Unless otherwise indicated, you must work independently by
yourself. Check with me if you are unsure whether something constitutes academic
dishonesty. Examples of academic integrity violations include but are not limited to:
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mailto:titleix@bsu.edu
https://www.bsu.edu/about/administrativeoffices/vice-provost/student-services/academic-integrity
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e Using resources not authorized by the faculty member (including devices, Al tools,
hidden notes, and open books)

e Using commercial study websites to find answers to graded assignments (Chegg,
Course Hero, StudyPool, OneClass, etc.).

e Without the instructor’s written permission, giving away, buying, or selling graded
assignments class notes, exams, study guides, or other course materials to other
students or to third-party vendors (Course Hero, Chegg, 24HourAnswers, etc.).

e Working with another person on any assignment other than authorized group
projects.

e Sharing or allowing others to access your files, whether done with permission or
not.

¢ Reusing your own work from another semester, course, or section.

e Sharing answers with others during exams (passing notes, texting, whispering,
gesturing)

e Discussing exam questions and answers with students who have not taken the
exam.

e Soliciting others to complete work for you.

Conditional Use (Specific or limited GenAl use permitted): At Ball State, we use GenAl
to elevate human potential, not replace it. To succeed in an Al-infused world, students must
balance technical skills with durable skills, lifelong abilities such as critical thinking, ethical
judgment, communication, accountability, and responsible decision-making that define a
Ball State graduate. Developing these durable skills requires you as students to think
carefully about:

e when Al should and should not be used;

e how to use Al responsibly;

e how to verify Al-generated information; and

¢ and how to remain accountable for final work.

You may use generative Al applications for some work submitted in this course. You will be
informed as to when, where, and how these tools are permitted to be used, along with
guidance for attribution. Any use outside of this permission constitutes a violation of Ball
State University's Student Academic Ethics Policy. When in doubt, please ask me before
using GenAl. You, the student, are always responsible for the content you submit, publish,
share, or act upon, regardless of whether GenAl tools assisted in the process. For data
security reasons, please use BSU-approved GenAl tools (e.g., BSU Gemini, NotebookLM),
which support single sign-on (SSO) with BSU ID and password. Commonly used public
GenAl tools carry a higher risk of data being shared externally. In contrast, when using
BSU-approved GenAl tools, any data you input is protected within the BSU system.
Instructors do not have access to BSU IT Center logs of Al tool usage, so student data
shared through BSU-approved GenAl tools remain private.

University Grade Appeal Policy: If you believe you received a final course grade that does
not reflect your performance due to fairness or a procedural issue, you have the right to file

11
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an appeal within 5 school days after final grades are posted by the Office of the Registrar.
Review the University Grade Appeal Policy and Process.

SJSC Writing Statement: The School of Journalism and Strategic Communication regards
writing proficiency as essential to the satisfactory completion of all journalism courses.
Therefore, school instructors must monitor writing performance and language usage
proficiency in all journalism courses. Student grades must reflect both criteria. This means
you will be graded on your spelling, punctuation and sentence structure.

Professional in Residence: The School of Journalism and Strategic Communication may
provide virtual professional development and networking seminars each semester to
provide industry insight and encouragement for our student majors. These events provide
an opportunity for you to connect classroom instruction with current professional
practices. They also help expand your professional network. The school may offer in person
and/or Zoom presentations.

Disability Statement: If you need course adaptations or accommodations because of a
disability, please contact the instructor of record as soon as possible. Ball State's Disability
Services office coordinates services for students with disabilities; documentation of a
disability needs to be on file in that office before any accommodations can be provided.
Disability Services can be contacted at 765-285-5293 or dsd@bsu.edu.

Add/Drop or Withdrawal: According to Ball State University policy, registration matters
and/or withdrawal from a course remains your responsibility. Dropping or withdrawing
from the course may affect your financial aid. Please visit the Scheduling & Registration
web page for additional information.

Student Rights: [t is your responsibility to be familiar with your rights and responsibilities
as a BSU student. Please visit the following site for relevant information:
www.bsu.edu/studentcode Code of Student Rights & Responsibilities. This code includes
appendices that contain Ball State's policies on academic dishonesty, policy and procedures
for appealing final grades, student leaves for funerals, etc.

Freedom of Expression: In this course, we are committed to fostering a learning
environment that values intellectual diversity, encourages free expression, and promotes open
inquiry. As members of the Ball State Community, we treat each person in the Ball State
community with civility, courtesy, compassion, and dignity and respect and learn from
differences in people, ideas, and opinions. Please review Ball State University’s Statement on
Freedom of Expression, the resources on Ball State’s Freedom of Expression webpage,
and Ball State’s Beneficence Pledge.

Title IX: Ball State University is committed to providing a safe and inclusive learning
environment for all students. If you or someone you know has experienced sexual
harassment—including sexual assault, dating violence, domestic violence, or stalking, please
know that you are not alone. The University offers support services and resources. For more
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information or to report an incident, please visit bsu.edu/titleix or contact the Title IX
Coordinator at 765-285-1545 or at titleix@bsu.edu.

As your instructor, I am a mandatory reporter under the Title IX policy and required
to report any information I receive about possible sexual harassment. This includes
information shared in class discussions, assignments, or private conversations.

What happens after I report? The Title IX Coordinator will email the person who
experienced sexual harassment (complainant) and invite them to schedule a meeting. If the
complainant chooses to meet with the Title [X Coordinator,

e Title IX Coordinator will offer supportive measures (e.g., counseling, extensions on
deadlines, course-related adjustments, changes to work or class schedules, and/or
referrals to campus offices), review the policy, and discuss options to move
forward.

e Ifacomplaintis filed by the complainant or the University, an investigation will
begin following University policy.

CCIM Student Success and Advising: For academic advising and student success support,
visit the CCIM Student Success and Outreach Hub in BC 210. Schedule an appointment
with an academic advisor through Navigate or walk in during business hours for assistance
from Student Success staff.

The Learning Center: The Learning Center offers free Tutoring and Academic Coaching for
many courses at Ball State. Students can make appointments for online (Zoom) or in-
person (NQ 350) appointments. To make an appointment, visit myballstate.bsu.edu and
click on “Navigate” in the Academic Tools section, or just go directly

to bsu.navigate.eab.com.

Testing accommodations for students with disabilities are available for students who have
received the appropriate documentation from Disability Services. Tests may be
administered in the Learning Center.

Supplemental Instruction is available in select courses. If you have an Sl leader for your
course, that person will provide students with information the first week of school
regarding weekly study sessions. For more information about Learning Center
programming, visit bsu.edu/learningcenter or call 765-285-1006. Follow us on
Instagram: BallStateL.C.

The Writing Center: All writers improve with practice and feedback, so as a student in this
course, you are encouraged to use the Writing Center (in Robert Bell 295 during weekdays,
Bracken Library First Floor West in the evenings, or online during any of our regularly
scheduled hours) to get additional feedback on your writing.

13


mailto:bsu.edu/titleix
mailto:titleix@bsu.edu
https://bsu.navigate.eab.com/
https://www.bsu.edu/academics/collegesanddepartments/universitycollege/learningcenter
https://www.instagram.com/ballstatelc/

The Writing Center offers free planning, feedback, and accountability sessions (in person
and online) to all students composing essays, reports, reflections, research projects, web
content, lesson plans, slideshows, poster presentations, resumes, and other digital or print
texts. To schedule a free appointment to discuss your writing, go

to bsu.edu/writingcenter. Online and in-person appointments are available; however,
plan ahead because appointments book quickly!

The Basic Needs Hub: If you are having difficulty affording enough food, do not have a safe
and reliable place to sleep, and/or experiencing an emergency or crisis, help is available
through the Basic Needs Hub. The Basic Needs Hub has information, resources, and
provides individualized support to students. To talk with a supportive staff member about
your experience, receive one on one assistance, or learn more about resources, you can
submit a Basic Needs Assistance Form.

The Counseling Center: The Ball State University Counseling Center offers free and
confidential services to all students. The Counseling Center is located in Lucina Hall, Room
320. To schedule an appointment, you can contact us at 765-285-1736. Ball State also
offers a 24 /7 Crisis Line, which can be reached at 765-285-HOPE (4673). The Crisis Line is
a mental health resource for those who are struggling with any mental health concerns,
including thoughts of self-harm and/or suicide.

At the Ball State Counseling Center, we see students for a variety of reasons, some of which
include homesickness, relationship concerns, anxiety, and depression. At your first
appointment, you will work with a therapist to create a plan that will connect you with
resources that best fit your needs. We assist students with getting connected to therapy at
our Center as well as connecting students to self-help resources, other on-campus
resources, and community-based resources. All Ball State students also have access to
several on-demand, self-help resources through a variety of different platforms. All of these
resources, including a direct link to our website, can be found here.

The Speaking Center: The Speaking Center is a free resource available to all members of
the BSU community wanting to improve their public speaking abilities. We offer
personalized coaching designed to help you become a more confident and effective
speaker. Our trained coaches provide constructive feedback and support throughout the
entire speech preparation process, whether you are in the early stages of brainstorming
ideas and organizing your thoughts, or you need to practice your delivery and refine your
message.

The Center is in the David Letterman Communication and Media Building, room 302. To
schedule an appointment, please access us through your Navigate app or use this direct
link to sign up for a time. Appointments are available both in person and on Zoom.
Appointments are available in person, on Zoom, and in virtual reality (VR) for those
interested in practicing in an immersive speaking environment.
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