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Intro to Media Design

EMDD 103.2 - Spring 2026 — CRN 44617 - T/TH 11:00 AM - 12:15 PM

Instructor Information

Alex Lukens

Associate Lecturer, Media Design & Development
Coordinator, Digital Media Minor

School of Journalism and Strategic Communication
Ball State University, Muncie, IN

Instructor Contact Information:

aplukens@bsu.edu Office Phone: 765.285.7417
Office: AJ 393 Student Hours: 1:30-2:30, Tu/Thu

Instructor Bio:

| have been teaching media design and development courses as Ball State for the last 10
years. Prior to that, | worked primarily as a producer and director for film, television, and
commercials. | consider myself a media generalist and that everyone has the capacity to
design beautiful work, through persistent practice and use of a variety of tools and techniques.

Course Information

Course Description

Introduces students to the history, theories and concepts behind visual communication and
how media practitioners use design and visuals to communicate information and tell stories
across platforms.

Course Prerequisites
None.
Course Objectives

Survey and apply the principles of graphic design in print and digital media.
Understand cross cultural influences in visual perception and communication.
Visually, rather than verbally, communicate.

Understand the design process, from brainstorming to final product
Understand programs and tools in terms of their limitations and affordances in
relationship to design

Troubleshoot issues in tools and programs

Develop computer competencies using page layout, design programs, general
computer usage, and troubleshooting

8. Understand typographical theory and design

9. Develop graphic presentation skills

10. Understand and apply basic magazine layout and design
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11. Understand and apply basic color theory
12. Understand techniques of photo composition and ethical considerations of photo
manipulation

Course Modality/Structure

This course meets in-person, twice per week, on Tuesdays and Thursdays. Students will have
weekly assignments, projects, and other methods of course engagement. All instructional
materials, assignments, discussions, and assessments will be available through Canvas. You
may access and complete the coursework at the times that best fit your schedule, if you meet
the specified deadlines for each module.

The course is organized into modules, each including a combination of instructional content
(readings, recorded lectures, or media), activities (quizzes, discussion posts, or projects), and
assignments. Active participation is expected each week through timely engagement with
course content and completion of required tasks.

Most activities and assignments are due on Wednesdays by 8:00 p.m. Exceptions may take
place during holidays and finals week. The pace of assignments is quicker in the first weeks of
the course and slows towards the end to allow for more time to finish complex assignments.

Course Time Commitment

This 3-credit-hour course typically requires approximately 6 to 9 hours of work per week,
including time spent reviewing course materials, completing assignments, and engaging in
discussions. Students should plan to dedicate consistent weekly time to stay on track with the
course’s structure and deadlines.

Course Materials

There is no required textbook for this course. All readings, videos, and other learning resources
will be provided through Canvas modules.

To fully participate in this course, students must have access to the following:

Knowledge of how to use lab computers and software with supplied instruction
e Access to the Adobe Creative Cloud Suite.
o Request Access Here
o Installation Instructions Here
o We will use Adobe Express, lllustrator, Photoshop, and InDesign in this course
o Access to Canva
e Personal computers may be used for work so long as they are maintained and suitable
for use with the tools we’ll use in class. This is your responsibility to understand.
e Canvas (our learning management system) for all course content, discussions, and
assignment submissions.

All tools listed above offer free versions sufficient for course requirements. If you encounter any
barriers accessing these tools, please contact the instructor as early as possible.
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Course Assignments and Assessments

Course Assignments

Course assignments are designed to help you apply key concepts through hands-on projects,
written reflections, and multimedia presentations. Tasks may include discussion posts, video
documentation, prototyping exercises, and screencast submissions. Detailed instructions and
due dates for all assignments will be provided in the corresponding Canvas module.

Grading Scale

Final grades in this course will be based on the percentage of total points earned. Letter
grades are assigned according to the scale below:

Percentage Letter Grade Grade Breakdown
90-100 A Assignments - 30%
80-89 B Design Projects - 20%
Attendance - 25%
;8_;3 g Engagement - 25%
Late Work - Calculated per assignment
Below60 F

It is the student's responsibility to monitor their progress and communicate with the instructor
if clarification or support is needed.

Course Schedule

w | Dates Topics / Concepts Tool Skills & Focus Weekly Design Product
SECTION 1 - Introduction to Concepts, Theories, Operations, & Applications
1 |01/05 [Introduction to Design; Focus: Gestalt, Visual Introduction: Introduce
- Good vs. Bad design; Composition, Form yourself through a designed
01/11 |Creative Mindset; Overview | and Function slide, complete with several
of design elements & design elements in various
principles Design Tools: Canva |orientations
2 |01/12 |Psychology of Design: Focus: Alignment and | Annotated Design: Use the
- Understanding how our Distribution, Grid theories and concepts we've
01/18 |brains interpret and Layout, Visual learned to describe how a
arrange information, what | Hierarchy visual such as an ad or social
is “aesthetically pleasing”? media post applies them to
Design Tools: Adobe |generate intrigue or
Express engagement
3 |01/19 |Basic Design Operations: |Focus: Templates, Template Hacking: Use quick
- How to quickly learn tools |Shortcuts, Quick actions and shortcuts to
01/25 |and apply techniques to Actions, Keystrokes, [quickly revamp an existing
visualize your design idea. |Copy/Paste, Tweaks |template for other purposes
Tutorials, repetitive
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actions, clicking buttons,
breaking things

Design Tools: Canva
or Adobe Express

01/26 | Typography Focus: Design Creative Type Display: Apply
- Fundamentals: type Psychology, concepts of visual hierarchy
02/01 |anatomy, font pairing, Typography Design and apply creative treatment
hierarchy, spacing, to a collection of text
alignment, distribution, Design Tools:
leading, kerning, tracking |lllustrator, Canva,
Adobe Express
02/02 |Logo Design: How to use |Focus: Color Theory, |Logo Design: Develop a
- basic design tools and lllustrating Shapes, typographic logo such as a
02/08 |operations to develop an lettermark, augmenting basic

identifying mark for a
brand, business, or
organization

SECTION 2 - Non-Profit

Design Tools:
[llustrator, Canva,
Adobe Express

typography to somehow
represent an organization or
business

Storytelling & Design Tool Applications

02/09 |Photo Fundamentals: The |Focus: Composition, |Photo Storytelling: Develop a
- psychology of images, Cropping, Rule of photographic story, applying
02/15 |understanding light Thirds, Leading Lines, |composition rules to use
Motion, Exposure multiple images in creating a
Non-Profit Project: Triangle, narrative
Introduce non-profit
storytelling project, Design Tools: Non-Profit: Form Groups,
granting process, develop |Photoshop, Canva, Non-Profit Research
criteria Adobe Express
02/16 |Photo Editing & Visual Focus: Image and Layered Compositions:
- Effects: exposure, Layer Blending, Blend |Develop a multi-layered poster
02/22 |contrast, color correction, |Modes, visually promoting an event,
filters, selections, with photographic elements
adjustments, composite
images
Non-Profit: Non-Profit
Non-Profit Project: Design Tools: Research, Organization
Understand range of non- |Photoshop, Selection
profits in the design, Adobe Express
media, and education
spaces
02/23 |Designing for An Focus: Mission, Visual Concept Board: Create
- Audience: Visual Vision, Values, collection of brand-specific
03/01 |Storytelling, Layout Storytelling Strategies |design essentials such as

Systems, Audience and
Message

color palettes,
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Non-Profit Project:
Understand financial
impact, scope and need,
storytelling strategies

Design Tools: Any
Needed

Non-Profit: Non-Profit
Research, Organization
Selection, Define Message,
Audience, and Goals

platforms, expandability,
portability, applying design
conventions to technical
specification

revision

Design Tools:
Any Needed

9 (03/02 Optional Engagement
- Spring Break Week Opportunities None
03/08
10|03/09 |Narrative Framing: Focus: Slide layout, Non-Profit Pitch Deck (Draft):
- Representing stakeholders, | pacing, clarity, Create a short visual pitch (8-
03/15 |understanding stakes, consistency, type, 10 slides) introducing the
scope, problem or design elements organization, its mission,
opportunity space, and problem space, and why it
services offered Design Tools: Canva, |deserves support.
Adobe Express
11|03/16 |Multi-Platform Design: Focus: Image Photo Integration Project:
- Combining images, type, |placements, Design a polished
03/22 |and graphic elements typographic hierarchy, |promotional asset (poster,
across assets, resolution |alignment, digital graphic, social media
consistency post, etc.) that integrates
photography, typography, and
Design Tools: Any graphic elements to support
Needed the non-profit's mission
Non-Profit: Final Pitch Polish
12|03/23 |Multi-Platform Design Focus: Resizing, Multi-Platform Asset Set:
- and Adaption: Designing |responsive layout, Adapt one non-profit design
03/29 |assets and content across |platform conventions, |into multiple formats

(Instagram post, story, web
banner, print flyer, etc.)

Non-Profit: Final Organization
Pitch, Feedback, Class Vote
for Grant Recipient and
Presentation Awards,

SECTION 3 - Final Project & Design Tool Skill Development

through making

needs (Photoshop,

13|03/30 |Final Project Planning: Focus: Choosing Final Project Proposal: Define
- Concept Development, appropriate tools, a design problem, target
04/05 |Choosing Tools, Learning |assets and audience, visual direction, and
New Ones deliverables, workflow |deliverables. Project may be
personal, professional, or
Design Tools: cause-driven
Any Needed
14|04/06 |Final Project Focus: Advanced, Final Project First Assets:
- Development: Production |focused tool usage Core assets of project, first
04/12 |and Iteration, design based on project iteration, emphasis on

structure and overall concept.
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[llustrator, Adobe
Express, Canva)
Design Tools:
Any Needed
15|04/13 |Final Project Refinement & | Focus: Visual polish  |Final Project Revised Assets:
- Feedback: Workshop final |for assets. Type, Update assets incorporating
04/19 |projects assets and alignment, color feedback from instructor and
develop content consistency, classmates
Design Tools:
Any Needed
16|04/20 |Final Project Presentation |Focus: Presentation |Final Project Presentation:
- & Reflection: Work to layouts, mockups, Students present their
04/26 |articulate your design prototypes, exporting, |completed project, process,
decisions and vision, as documentation and design rationale. In-class
well as goals, challenges, feedback.
and things you'd change  |Design Tools:
Any Needed
17 |04/27 |Extended Feedback Focus: Format assets |Final Project Wrap-Up —
- & Wrap-Up: Complete any |for portfolio review complete project, submit final
05/03 |necessary revisions, files, peer reflection notes
critique and portfolio Design Tools:
Any Needed
Course Policies

Participation Policy

Active and consistent participation is essential in this course. Students are expected to engage
with all weekly modules by completing readings, viewing instructional content, contributing to
discussion boards, and submitting assignments on time.

Feedback Policy

e | will respond to emails from your official Ball State email address within 24 hours
during weekdays (Monday-Friday) and within 48 hours on the weekend.

e | will read every discussion post, but | will not always personally comment on posts.

e | will grade your quizzes, assignments, and discussions no later than 7 business days
after submission.

e Contact me directly if you have questions or concerns about your performance in class.

Attendance/On-Time Policy
e Attendance is mandatory for class
o We will build media design projects sequentially in class. Each week will build on
the last.
o We will have crucial feedback and critique sessions where participation is
mandatory.
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o You are responsible for learning and applying anything you missed
e Attendance is calculated as a percentage of classes marked absent or late
o Being absent for class will give you 0% credit toward that day
o Being late for class will give you 80% credit toward that day
o 3 total unexcused absences won’t count toward this total for final grades
o You must communicate extenuating circumstances prior to being absent or late
o Extenuating circumstances regarding absences will be evaluated if suitable
accommodations need to be made regarding missed classes
o Excused absences with documentation won’t count toward this total
o Doctor’s note, funeral notice, school activity, etc.
o Consult me regarding whether an absence is excused

Engagement Policy
Your engagement grade is comprised of several different factors:
e Being prepared for class
o Not missing anything need to access work, hardware, software, etc.
o Have completed all necessary tasks for class as assigned
Actively contributing to discussion/feedback/critique
o Collaborating with classmates
o Providing feedback and assistance to classmates in constructive ways
e Communication about course initiatives
o Communicating extenuating circumstances about late work, being absent, or
late to class before they happen
o Asking for assistance with troubleshooting software, questions about
assignments, etc. before
Engagement Expectations
o Each point deduction is at my discretion and will be communicated to the
student
o Itis my expectation that you will communicate regarding engagement issues
and develop a plan to remedy them
o There are other opportunities to add to your engagement grade through
additional assignments, helping classmates, and collaborating
This grade is pre-calculated at a 100% total
o What this means is you’ll start with a good pad of points because | expect you
will all be very engaged this semester
o What this also means is that you’ll see your grade deplete quickly if you are
disengaged

Late Work Policy
o Most assignments will be due Wednesdays at 8:00 PM
o Late assignments will automatically become a zero, though you can still turn the
assignment in
o For every day an assignment is late, you will lose 10% of the total points on that
assignment, down to a possible total of 50%
e Other course tasks may be due on other days
o You will have less time to complete these assignments than longer-form
research and/or design
o These will often be shorter exercises, discussion responses, or simple
responses to surveys
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¢ You must communicate extenuating circumstances regarding late work before an
assignment is late
o Based on the nature of the extenuating circumstances, | may grant you a 1-2
day grace period where deduction will be waived
o Further extensions are possible with continued communication lead by the
student
o The late work policy and extensions do not apply to discussions, active
participation in class, and classmate collaboration
o If discussion responses and feedback are not turned in on time, they will only
receive up to 50% credit
o This is to ensure that all students get feedback on their ideas, can find answers
to questions they have, troubleshoot issues that arise, and generally contribute
to the flow of ideas in the classroom

Assignment Submission Policy

e All assignments and discussion board content must be either embedded or accessible
via a web link to the content. A large part of this course is learning to assess the work of
your peers and provide constructive feedback. None of your peers wishes to download
your content onto their computers. This constraint will make it less likely that you will
receive peer feedback. Any assignment or discussion board content that must be
downloaded will receive a one-letter grade deduction.

e Assignments should be submitted via Canvas. Each assignment will specify the
necessary file requirements.

Grading Policy

It is my policy that appropriate evaluation of your academic performance is an integral part of
your learning experience. In the absence of mistake, fraud, bad faith, or incompetence, | will be
the key decision-maker on the assignment of grades. For information concerning grade
appeals, consult the Ball State website.

SJSC Policies

ACEJMC Core Values and Competencies

The School of Journalism and Strategic Communication identifies EMDD 103’s Student
Learning Objectives as substantially aligning with the following Accrediting Council for
Education in Journalism and Mass Communication (ACEJMC) Core Values and
Competencies/Student Learning Outcomes. At the conclusion of this course, students will be
able to:

2. Historical Understanding - demonstrate an understanding of the multicultural history and
role of professionals and institutions in shaping communications

3. Diversity Understanding - demonstrate culturally proficient communication that empowers
those traditionally disenfranchised in society, especially as grounded in race, ethnicity, gender,
sexual orientation and ability, domestically and globally, across communication and media
contexts
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4. Conceptual Understanding and Application (images and information) - present images
and information effectively and creatively, using appropriate tools and technologies

6. Ethical Understanding - demonstrate an understanding of professional ethical principles
and work ethically in pursuit of truth, accuracy, fairness and diversity

7. Critical Thinking - apply critical thinking skills in conducting research and evaluating
information by
methods appropriate to the communications professions in which they work

8. Quantitative Competency - effectively and correctly apply basic numerical and statistical
concepts

10. Tool Competency - apply tools and technologies appropriate for the communications
professions in which they work

Writing Statement

The School of Journalism and Strategic Communication regards writing proficiency as
essential to the satisfactory completion of all journalism courses. Therefore, school instructors
must monitor writing performance and language usage proficiency in all journalism courses.
Student grades must reflect both criteria. This means you will be graded on your spelling,
punctuation, and sentence structure.

Professional in Residence

The School of Journalism and Strategic Communication may provide virtual professional
development and networking seminars each semester to provide industry insight and
encouragement for our student majors. These events provide an opportunity for you to connect
classroom instruction with current professional practices. They also help expand your
professional network. The school may offer in-person and/or online presentations.

University Policies

We are committed to ensuring that all members of the community are welcome, through
valuing the various experiences and worldviews represented at Ball State and among
those we serve. We promote a culture of respect and civil discourse.

Disability Statement

If you need course adaptations or accommodations because of a disability, please contact the
instructor of record as soon as possible. Ball State's Disability Services office coordinates
services for students with disabilities; documentation of a disability needs to be on file in that
office before any accommodations can be provided. Disability Services can be contacted at
765-285-5293 or dsd@bsu.edu.

Absences for University Activities:

The University expects its units and programs that take students away from class meetings to
schedule such events in a way that will minimize hindrance of orderly completion of course

9
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requirements. Such units must provide a written statement to the students describing the
activity and stating as precisely as possible the dates of the required absence. The involved
students must deliver this documentation to the instructor preferably before the absence, but
in no event, later than one week after the absence.

Title IX

Ball State University is committed to providing a safe and inclusive learning environment
for all students. If you or someone you know has experienced sexual harassment, including
sexual assault, dating violence, domestic violence, or stalking, please know that you are not
alone. The University offers support services and resources. For more information or to report
an incident, please visit bsu.edu/titleix or contact the Title IX Coordinator at 765-285-1545 or
at titleix@bsu.edu

As your instructor, | am a mandatory reporter under the Title IX policy and required to
report any information | receive about possible sexual harassment. This includes
information shared in class discussions, assignments, or private conversations.

What happens after | report? The Title IX Coordinator will email the person who experienced
sexual harassment (complainant) and invite them to schedule a meeting. If the

complainant chooses to meet with the Title IX Coordinator,

e The Title IX Coordinator will offer supportive measures (e.g., counseling, extensions on
deadlines, course-related adjustments, changes to work or class schedules, and/or
referrals to campus offices), review the policy, and discuss options to move forward.

e |f a complaint is filed by the complainant or the University, an investigation will begin
following University policy.

Ball State Academic Ethics

Honesty, trust, and personal responsibility are fundamental attributes of the university
community. Academic dishonesty and other forms of academic misconduct threaten the
foundation of an institution dedicated to the pursuit of knowledge and will not be tolerated. To
maintain its credibility and reputation, and to equitably assign evaluations of scholastic and
creative performance, Ball State University is committed to maintaining a climate that upholds
and values the highest standards of academic integrity. Visit the complete Student Academic

Ethics Policy.

Plagiarism Policy

Plagiarism is not acceptable, unless otherwise indicated. For all assignments, you must work
independently. Sharing of files is not permitted for any reason.

Potential Violations

Examples of academic integrity violations include, but are not limited to:

Working with another person on any assignment other than authorized group projects.
Sharing or allowing others to access your files, whether done with permission or not.
Use or possession of a file created by someone else.

Reusing work from another semester, course, or section.

Fraudulent submission of work.

10



EMDD 103: Intro to Media Design |Spring 2026

Using unauthorized materials during Exams.

Impersonating someone else or having them impersonate you.

Making fraudulent or dishonest statements regarding your work.
Soliciting others to complete work for you.

Posting course files and resources on study or content-sharing websites.

Plagiarism Detection

The campus subscribes to Turnitin, a plagiarism prevention service, through Canvas. You may
need to submit written assignments to Turnitin. Student work will be used for plagiarism
detection and for no other purpose. The student may indicate in writing to the instructor that
he/she refuse to participate in the plagiarism detection process, in which case the instructor
can use other electronic means to verify the originality of their work.

Artificial Intelligence (Al) Use

As you work on and submit assignments this semester, know that using generative Al tools to
complete your assignments is a violation of Ball State’s Academic Ethics Policy unless the Al
use is explicitly approved by the faculty member. In general, students may not submit any work
generated by an Al program as their own. Doing so is plagiarism. In courses and assignments
where Al use is permitted, faculty will have guidelines for that use. Work created outside of
those guidelines will be considered an Academic Ethics Policy violation. If a student’s grade is
affected by an academic ethics violation, faculty are required to report the violation to the
Office of the Vice Provost for Academic Affairs which oversees the Student Academic Ethics
policy and maintains records of its violations. More information about the reporting process is
available here.

For the purposes of this course, Al use is welcome as directed in course assignments and as a
tool for brainstorming and idea generation. It is not appropriate to use Al to create content for
submitted assignments where it is not explicitly stated that this is appropriate.

Student Rights

It is your responsibility to be familiar with your rights and responsibilities as a BSU student.
Please visit the following site for relevant information:www.bsu.edu/studentcode Code of
Student Rights & Responsibilities. This code includes appendices that contain Ball State's
policies on academic dishonesty, policy and procedures for appealing final grades, student
leaves for funerals, etc.

Canvas and Student Privacy

Canvas Accessibility

Canvas provides a user experience that is easy, simple, and intuitive. Special attention has
been paid to making Canvas screen readable. The Rich Content Editor encourages users to
create accessible content pages (i.e., text formatting is accomplished using styles). Canvas is
designed to allow limited customization of colors and schemes to be accessible for all users.
The National Federation of the Blind granted Canvas the Gold Level Web Certification in 2010.
Find more information by visiting the Canvas Voluntary Product Accessibility Template (VPAT).

11
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FERPA and Privacy

As a student, your educational records are considered confidential. Under FERPA (Family
Educational Rights and Privacy Act), your records are confidential and protected. Under most
circumstances, your records will not be released without your written and signed consent.
However, some directory information may be released to third parties without your prior
consent unless a written request to restrict this is on file. You can learn more about student
rights to privacy by reading Ball State's FERPA and Privacy and Protection.

Video Conferencing Recording

In this class, software may be used to record live class discussions. As a student in this class,
your participation in live class discussions may be recorded. These recordings typically will be
made available only to students enrolled in the class, to assist those who cannot attend the live
session or to serve as a resource for those who would like to review content that was
presented. Students who prefer to participate via audio only will be allowed to disable their
video camera, so only audio will be captured. Students who prefer to listen only must disable
their audio capability and visual camera. If you have concerns, please discuss these options
with me.

Academic Support Services

The Learning Center

The Learning Center offers free Tutoring and Academic Coaching for many courses at Ball
State. Students can make appointments for online (Zoom) or in-person (NQ 350) appointments.
To make an appointment, visit myballstate.bsu.edu and click on “Navigate” in the Academic
Tools section, or just go directly to bsu.navigate.eab.com.

Testing accommodations for students with disabilities are available for students who have
received the appropriate documentation from Disability Services. Tests may be administered in
the Learning Center.

Supplemental Instruction is available in select courses. If you have an Sl leader for your course,
that person will provide students with information the first week of school regarding weekly
study sessions. For more information about Learning Center programming,

visit bsu.edu/learningcenter or call 765-285-1006. Follow us on Instagram: BallStateLC.

The Writing Center

All writers improve with practice and feedback, so as a student in this course, you are
encouraged to use the Writing Center (in Robert Bell 295 during weekdays, Bracken Library
First Floor West in the evenings, or online during any of our regularly scheduled hours) to get
additional feedback on your writing. The Writing Center offers free planning, feedback, and
accountability sessions (in person and online) to all students composing essays, reports,
reflections, research projects, web content, lesson plans, slideshows, poster presentations,
resumes, and other digital or print texts. To schedule a free appointment to discuss your
writing, go to bsu.edu/writingcenter. Online and in-person appointments are available;
however, plan ahead because appointments book quickly!

12
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The Basic Needs Hub

If you are having difficulty affording enough food, do not have a safe and reliable place to
sleep, and/or are experiencing an emergency or crisis, help is available through the Basic
Needs Hub. The Basic Needs Hub has information, resources, and provides

individualized support to students. To talk with a supportive staff member about your
experience, receive one-on-one assistance, or learn more about resources, you can submit
a Basic Needs Assistance Form.

Subject to Change Statement

This syllabus and schedule are subject to change in the event of extenuating circumstances.
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