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ADPR 250: Introduction to Advertising 
Summer 2026 (Online) 

 

Instructor: 

Email: 

Office: 

Office Hours: 

 

Course Website: 

Dr. Sungwon Chung 

schung2@bsu.edu 

Art and Journalism Building, Room 300E 

Email or Zoom by appointment 

For online students, “email” is preferred. I will respond to email daily. 

Canvas 

 

Interacting with the Instructor: 

The best way to reach me is by email. In your email, please include our course id “ADPR 250” in the 

subject line, and sign the email with your first and last name. I will try my best to get back to you 

within 24 hours in business days. If you do not receive a response, please email me again. 

 

Course Description: 

This course is a survey of the advertising communication process and its history. It focuses on 

communication research, creative strategy, campaign planning, function of mass media as carriers of 

advertising, and evaluation of advertising effectiveness.  

 

Learning Objectives: 

Upon completion of this course, students will be able to: 

• Define basic theories and concepts in advertising 

• Describe the media landscape including how media is planned 

• Identify the role of advertising and its social responsibilities in economy and society 

• Discuss how advertising campaigns are created and executed 

 

ACEJMC Core Values and Competencies 

ADPR 250 is substantially aligned with the following Core Values and Competencies defined by the 

Accrediting Council for Education in Journalism and Mass Communication: 

(1) apply the principles and laws of freedom of speech and press, in a global context, and for the 

country in which the institution that invites ACEJMC is located 

(2) demonstrate an understanding of the multicultural history and role of professionals and 

institutions in shaping communications 

(3) demonstrate an understanding of professional ethical principles and work ethically in pursuit 

of truth, accuracy, fairness and service to all people and communities 

(4) present images and information effectively and creatively, using appropriate tools and 

technologies 

(5) write correctly and clearly in forms and styles appropriate for the communications professions, 

audiences and purposes they serve 

(6) demonstrate an understanding of professional ethical principles and work ethically in pursuit 

of truth, accuracy, fairness and diversity 

(7) apply critical thinking skills in conducting research and evaluating information by methods 

appropriate to the communications professions in which they work 
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(8) effectively and correctly apply basic numerical and statistical concepts 

(9) critically evaluate their own work and that of others for accuracy and fairness, clarity, 

appropriate style and grammatical correctness 

(10) apply tools and technologies appropriate for the communications professions in which 

they work. 

 

National Association of Colleges and Employers Career Readiness: Competencies 

• Critical Thinking/Problem Solving 

• Oral/Written Communications 

• Teamwork/Collaboration 

 

Course Material: 

 

• (Required):  

Arens, W. & Weigold, M. (2024). M: Advertising. McGraw-Hill. eISBN: 

9781264058587 

 

Ball State First Day Statement: 

This course is part of our course material delivery program, Ball State First Day. The bookstore will 

provide each student with a convenient package containing all required physical books and any 

digital materials will be integrated into Canvas for this course. 

 

You should have received an email from the bookstore confirming materials provided for each of 

your courses and asking you to select how you would like to receive any printed components (in-

store pick up or home delivery). If you haven't done so already, please confirm your fulfillment 

preference so the bookstore can prepare your materials. Students who do not want to participate 

in the First Day program may choose to opt out. See here: 

https://www.bsu.edu/about/administrativeoffices/business-and-auxiliary-services/first-

day#accordion_whathappensifastudentdrops   

 

Course Assessments: 

Your final grade will be based on the following. Each will be fully explained during the class.  

Components % Pts. 

• 3 Reading Exams @100pts each 48% 300 

• 4 Discussion assignments @30pts each 20% 120 

• 4 Exercise assignments @50pts each 

a. Critique 1: Adidas Brand Equity & Extension 

b. Critique 2: Advertising Impact on Media & Culture  

c. Presentation 1: Consumer Insights & Strategy 

d. Presentation 2: Advertising Performance Analysis 

32% 

 

 

200 

 

 

 

 

TOTAL 100% 620 

 

1. Reading Exams (3@100pts.): 

https://www.bsu.edu/about/administrativeoffices/business-and-auxiliary-services/first-day#accordion_whathappensifastudentdrops
https://www.bsu.edu/about/administrativeoffices/business-and-auxiliary-services/first-day#accordion_whathappensifastudentdrops
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There will be three online exams (e.g., multiple-choice questions and short answers) using Canvas. 

Each exam will cover 3-4 chapters of the textbook and/or assigned readings.  

 

2. Discussion Assignments (4@30pts.): 

Online discussion activities are an important part of expanding your knowledge beyond the 

textbook and/or assigned readings. Each discussion consists of two parts: (a) your original 

messages to answer the question(s) in 200-300 words (20 pts.) and your responses to at least two 

other students’ postings (5 pts. each). Your content should be thoughtful and meaningful to 

demonstrate that you must put good effort in answering the question(s). Responses that fail to 

meet these standards will not receive a full credit. Incomplete notation or late responses will 

receive a 0 point. 

 

3. Applied Learning Assignments (4@30pts.): 

There will be 2 types of Exercise assignments: Presentations and Papers. Presentation assignments 

are similar to Discussion assignments. 

(a) Two Critique Paper assignments (each requiring at least 3–3.5 full pages) are designed to 

develop students’ critical and analytical thinking by encouraging them to apply course concepts 

to real-world situations. These assignments reward students who consistently complete the 

assigned readings and actively participate in weekly discussions. 

(b) Two Presentation assignments are designed to promote interaction in the virtual classroom 

while strengthening your research, analytical, and technology-based presentation skills. 

Detailed instructions for each assignment will be provided on Canvas. 

Each presentation assignment includes the following components: 

• Narrated Presentation (approx. 10–15 minutes each): Create and record a slide-based 

presentation using ScreenPal (formerly Screencast-O-Matic), Zoom, PowerPoint, or another 

tool that allows you to present visuals with narration (20 points each). 

• Peer Responses: Write responses to at least TWO classmates’ presentations (200–300 

words each) (2 × 5 points each). 

 

Extra Credit: 

There might be an extra-credit opportunity. It will be scheduled and announced specifically later. It 

is subject to restrictions imposed by the instructor and cannot be made up by any excuses. 

 

Grading Scale: 

Grade % Grade % 

    A 93% or above     C   73-76% 

    A-   90-92%     C-   70-72% 

    B+   87-89%     D+   67-69% 

    B   83-86%     D   63-66% 

    B-   80-82%     D-   60-62% 

    C+   77-79%     F 59% or below 

 

Course Policies: 
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Class Attendance and Participation:  

As an intensive, hands-on course, class participation and attendance are crucial to your success in 

this course. Therefore, it is imperative that you engage fully in all online discussions, activities, and 

demonstrations as they all contribute towards your final course grade. 

 

Online Student Responsibilities: 

Since this is an online class, you should be able to work around appointments and short-term 

interruptions as long as you don’t wait until the last minute to complete/submit work. You must 

accept responsibility and be accountable for your work and due dates. So, with a week to complete 

work and the flexibility of the schedule, many excuses are not valid in terms of late work. 

Unexcused absences include forgetfulness, illness that did not require doctor/health center visit, 

internet/computer issues or trips out of town/vacation.  

 

Absences for University Activities: 

The University anticipates that departments and programs arranging events outside of regular class 

meetings do so with consideration for minimizing disruption to the smooth fulfillment of course 

obligations. These units must furnish students with a written explanation of the activity, outlining 

the specific dates of the mandatory absence. Students involved must furnish this documentation to 

the instructor, ideally prior to the absence but no later than one week after the event. 

 

Late Work:  

No late work regarding exams and discussion posts is accepted. You have one week to complete 

the work. As an online student, technology issues are not an excuse. You must have a back-

up/alternative plan for a computer crash or Internet issues. If you miss any written assignment, late 

submissions of the assignments will result in a 2 points deduction for each day’s lateness. For 

example, if your original score for an assignment was 18 and you submitted 2 days after the due, 

your final score will be downgraded to 14. 

 

Policies about Plagiarism and Fabrication: 

Your work must be original. Seeking assistance or clarification for assignments is permissible, yet 

plagiarism or fabrication of any assignment component will lead to an "F" grade for that 

assignment and may culminate in an "F" for the entire course, or be escalated to the department 

chairperson with potential recommendations for suspension or expulsion. 

 

Academic Misconduct: 

All attending students are required to uphold principles of honor and adhere to conduct standards 

befitting the Ball State University community. The University anticipates students to exhibit conduct 

exceeding the minimum standards necessary to avoid disciplinary measures. Any instance of 

dishonesty within academic work constitutes academic misconduct. Such behavior will not be 

tolerated within this class and will result in failure. This encompasses actions like cheating, 

plagiarism, fabrication, and assisting or facilitating academic dishonesty, among others. 

 

*** Please note that plagiarism is *not* the only form of academic dishonesty. You’re strongly 

encouraged to read the Student Academic Ethics Policy for more information. 

 

Classroom Policies for AI-Generative Tools 

https://www.bsu.edu/-/media/www/departmentalcontent/vice%20provost/files/student%20services/academic%20integrity/student%20academic%20ethics%20policy%20final.pdf?la=en&hash=E3D2FDC06E9EA61AF93F9B3B0427AEA32E651A76
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As you work on and submit assignments this semester, know that using generative AI tools to 

complete your assignments is a violation of Ball State’s Academic Ethics Policy unless the AI use is 

explicitly approved by the faculty member. In general, students may not submit any work 

generated by an AI program as their own. Doing so is plagiarism. In courses and assignments 

where AI use is permitted, faculty will have guidelines for that use. Work created outside of those 

guidelines will be considered an Academic Ethics Policy violation. If a student’s grade is affected by 

an academic ethics violation, faculty are required to report the violation to the Office of the Vice 

Provost for Academic Affairs who oversees the Student Academic Ethics policy and maintains 

records of its violations. More information about the reporting process is available here. 

 

Required BSU Statement and Disability Statement: 

We are committed to ensuring that all members of the community are welcome, through valuing 

the various experiences and worldviews represented at Ball State and among those we serve. We 

promote a culture of respect and civil discourse. If you need course adaptations or 

accommodations because of a disability, please contact the instructor of record as soon as 

possible. Ball State's Disability Services office coordinates services for students with disabilities; 

documentation of a disability needs to be on file in that office before any accommodations can be 

provided. Disability Services can be contacted at 765-285-5293 or dsd@bsu.edu. 

 

School’s Writing Statement: 

The School of Journalism and Strategic Communication regards writing proficiency as essential to 

the satisfactory completion of all journalism courses. Therefore, school instructors must monitor 

writing performance and language usage proficiency in all journalism courses. Student grades must 

reflect both criteria. You will be graded on your spelling, punctuation and sentence structure. 

 

Professional in Residence: 

The School of Journalism and Strategic Communication may provide virtual professional 

development and networking seminars each semester to provide industry insight and 

encouragement for our student majors. These events provide an opportunity for you to connect 

classroom instruction with current professional practices. They also help expand your professional 

network. The school may offer in person and/or Zoom presentations. 

 

Student Rights Links: 

It is your responsibility to be familiar with your rights and responsibilities as a BSU student. Please 

visit the following sites for relevant information: www.bsu.edu/studentcode Code of Student Rights 

& Responsibilities. This code includes appendices that contain Ball State's policies on academic 

dishonesty, policy and procedures for appealing final grades, student leaves for funerals, etc.  

 

  

https://www.bsu.edu/about/administrativeoffices/vice-provost/student-services/academic-integrity
https://www.bsu.edu/-/media/www/departmentalcontent/vice-provost/files/student-services/academic-integrity/student-academic-ethics-report-form.pdf?sc_lang=en&hash=5F3B3AF7E3749040220E4360C5568BA3560AF848
https://www.bsu.edu/about/administrativeoffices/vice-provost/student-services/academic-integrity
https://www.bsu.edu/data/blocks/accordionv2-blocks/administrative-offices/disability-services
mailto:or dsd@bsu.edu
http://www.bsu.edu/studentcode
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Class Schedule: 

* The instructor reserves the right to modify the course or assignment schedule as necessary. Any 

changes will be announced in class.  

MODULE TOPIC READING/TASKS ASSIGNMENT DUE 

Module 1 

May 11 - 

Course Overview 

What is 

Advertising? 

Read the syllabus carefully 

Reading: 

• Ch1: What is Advertising? 

By 11:59 pm (Sun)  

• DQ#1: Introduce yourself 

Module 2 

May 18 - 

Fundamentals of 

Advertising 
Reading: 

• Ch2: The Environment of 

Advertising 

By 11:59 pm (Sun)  

• DQ#2: Advertising, Children, 

and Ethics in the Digital Age 

Module 3 

May 25 - 

Understanding 

the Target 

Audience 

Reading: 

• Ch4: Targeting and the 

Marketing Mix 

By 11:59 pm (Sun)  

• Paper #1: Adidas Brand Equity 

& Extension 

Module 4 

June 1 - 

The Planning 

Process 

Exam 1 (Chapters 1, 2, 4) 

Reading: 

• Ch6: Account Planning and 

Research 

 

Module 5 

June 8 - 

The Creative 

Process 
Reading: 

• Ch8: Creating Ads: Strategy 

and Process 

By 11:59 pm (Sun)  

• Presentation #1: Consumer 

Insights & Strategy 

Module 6 

June 15 - 

Creative 

Execution 
Reading:  

• Ch9: Creative Execution: Art 

and Copy 

• Persuasive techniques of 

Advertising 

By 11:59 pm (Sun)  

• DQ#3: What Makes Ads Work 

(or Not)   

Module 7 

June 22 - 

Reaching the 

Target Audience 
Exam 2 (Chapters 6, 8, 9) 

Reading: 

• Ch10: Print Media 

 

Module 8 

June 29 - 

 Reading: 

• Ch11: Audio and Video 

Media 

By 11:59 pm (Sun)  

• Presentation #2: Advertising 

Performance Analysis 

• Summary Reflection (2% extra 

credit) 

Module 9 

July 6 - 

 Reading: 

• Ch12: Digital Interactive 

Media 

By 11:59 pm (Sun) 

• Paper #2: Advertising Impact 

on Media & Culture 

Module 10 

July 13 – July 17 

IMC: Direct 

Marketing etc. 
Reading: 

• Ch15: IMC: Direct 

Marketing, Personal Selling, 

Packaging, and Sales 

Promotion 

Exam 3 (Chapters 10, 11, 12, 15) 

By 11:59 pm (Fri)  

• DQ#4: AI-Created Advertising 

and Audience Perception 

 

  


