MKG 300
Principles of Marketing
Section 6
CRN: 13446
Fall 2025 Syllabus
Instructor: Alex Sventeckis
Email: alexander.sventeckis@bsu.edu 
Office Location & Hours: WB313, MWF 1:30-3:30pm or by appointment
Required Materials: Cannon et al., Essentials of Marketing, 18th ed., via McGraw-Hill Connect. Additional readings, printouts, and hyperlinks will be provided in Canvas.
[bookmark: _ds5rolpe80ul]Course Description
Introduces marketing principles, functions, and contemporary practices essential for attaining organizational objectives. Topics include the marketing environment and technology, marketing research, consumer behavior, market segmentation, product management, professional selling, advertising, pricing, distribution channels, strategy implementation, and the role of marketing in society.
Prerequisite: Sophomore standing or above
[bookmark: _9528rouq6guv]Course Objectives
By the end of this course, students will:
1. Understand and use marketing terminology effectively.
2. Analyze a marketing strategy using the marketing mix and environmental scan.
3. Explain customer value and satisfaction.
4. Describe the process of market segmentation and targeting.
5. Apply consumer behavior principles to marketing decisions.
6. Evaluate ethical issues and consider relational responsibilities in marketing.
7. Enhance skills in communication, critical thinking, and problem solving.
[bookmark: _nfm0ttl0fkk6]Class Work and Grading Criteria
	Component
	Points
	Percentage

	Smartbook Assignments (11 @ 25 pts)
	275
	27.5%

	Mini Simulations (5 @ 15 pts)
	75
	7.5%

	Insight Assignments (5 @ 20 pts)
	100
	10%

	HubSpot Certifications (2 @ 50 pts)
	100
	10%

	Midterm Project (Mini Brand Audit)
	150
	15%

	Final Project (Capstone)
	250
	25%

	REP Participation
	50
	5%

	Total
	1,000
	100%



[bookmark: _j5caseczqvxj]Grading Scale
	Letter
	Grade Range

	A
	100% - 93%

	A-
	<93% - 90%

	B+
	<90% - 87%

	B
	<87% - 83%

	B-
	<83% - 80% 

	C+
	<80% - 77%

	C
	<77% - 73%

	C-
	<73% - 70%

	D+
	<70% - 67%

	D
	<67% - 63%

	D-
	<63% - 60%

	F
	<60% - 0%


[bookmark: _iaqr4diy0717]Class Work in Detail
Smartbook Assignments: Weekly chapter quizzes through McGraw-Hill’s Connect platform. These adaptive quizzes ensure comprehension of class concepts and topics.
Mini Simulations: Interactive, scenario-based activities embedded in Connect. These offer students a chance to test decision-making in virtual business environments.
Insight Assignments: Brief but meaningful exercises (often visual or experiential) to explore marketing concepts through creativity and critical thinking. Designed to start in class and be submitted later.
Certifications: Students complete two HubSpot Academy certifications that reinforce digital marketing and inbound strategy basics. These are widely recognized and useful for resumes.
(Note: If you’ve completed either certification before, I have an alternative for you.)
Midterm Project: A written mini brand audit and strategy critique. Students analyze a brand of their choice through segmentation, positioning, and marketing mix lenses and produce deliverables explaining their findings. AI use is permitted only with citation and must be discussed in an accompanying reflection.
Final Project: A reflective and creative portfolio that includes selected insight assignments, a HubSpot certification takeaway, a marketing identity statement, a mini campaign concept, and a final reflection. Submissions should demonstrate conceptual understanding, critical thinking, and a personal sense of marketing perspective. AI use must be disclosed and discussed if present.
REP Participation: A Ball State requirement. Submission of participation confirmation is required. See REP section for details.
Assignment details, including instructions, relevant readings, due dates, and grading criteria/rubrics will be posted and updated on Canvas. Please check Canvas regularly to stay informed and on track.
[bookmark: _ggkdxgb0qemh]Research Experience Program (REP)
The Miller College of Business at Ball State University requires each student enrolled in Principles of Marketing (MKG 300) and/or Managing Behavior in Organizations (MGT 300) to participate in the Research Experience Program (REP). The purpose of the REP is to provide an exposure to the process by which business knowledge is developed, and to enhance students’ appreciation of the nature and role of research topics and methods. In the REP, students have the opportunity to experience research first-hand, either as a participant of a research project with a certain research question or as a reviewer of recent research.
MKG 300 students must earn 5 credits to complete REP.
To complete the REP program, you can 1) register for REP and 2) then complete four research credits over the course of the semester. Or complete 5 studies during the semester.
[bookmark: _d2i14wxhfajl]Registering for REP 
To register, go to https://bsu-miller.sona-systems.com. It only takes about 2 minutes and is totally free! By registering for the program and completing the quick sign-up survey prior to Sunday, August 31st, 2025 @11:59pm, you will receive one percent of your MKG or MGT 300 semester grade. There are detailed step-by-step instructions on how to register at https://www.bsu.edu/academics/collegesanddepartments/mcob/about-us/research-experience-program 
[bookmark: _43witxplao79]Completing REP Studies
Participating in REP studies is easy and fun! Studies can be valued at 1 credit. At least one study will be available each week, but oftentimes there will be multiple studies running each week. Please pay attention to the location of the study; some will be online and others will be in a lab. Participation is not guaranteed. It is first-come, first-serve basis. The first study(s) will launch Sunday, August 24th, 2025.
[bookmark: _rc0unhi52wzy]Alternative to Completing REP Studies
In lieu of participating in research studies, you may choose to write reviews of current Marketing or Management articles. Each article review is worth one percent of your semester grade. You can write four article reviews should you choose to forego the opportunity to participate in research.
Student credits will be maintained in the MCOB REP online system, called Sona, by the Subject Pool Administrator. Regardless of how you satisfy your REP requirements, you must register in the Sona online system by Sunday, August 31st, 2025. 
For additional information about the REP program—including instructions on registering online, signing up for experiments, or writing a review—please go to the REP website listed above and click on the link for Research Experience Program on the right toolbar. Sona (our online system) has an extensive section of FAQ’s to help answer questions. 
Any other questions about the REP program should be directed to the Subject Pool Administrator (REP@bsu.edu) and not to your MKG or MGT 300 instructor. The deadline for completing REP research credits and/or submitting article reviews is Friday, December 5th , 2025 by 5pm EST.
Due Dates:
· REP Studies start Sunday, August 24th, 2025
· Deadline to register for REP: Sunday, August 31st, 2025
· Deadline to earn registration credit: Sunday, August 31st, 2025
· Deadline to complete REP 5 credits: Friday, December 5th, 2025 by 5pm EST
[bookmark: _g0hq88i4sn6]Attendance Policy
This class simulates a professional environment where your presence, participation, and preparation matter. Because much of our work is collaborative and project-based, I expect consistent attendance.
· You are expected to attend all scheduled class sessions and actively engage in both team and individual activities.
· I will take attendance each class. This is required for university reporting and ensures fair participation records, especially for team-based work.
· If you must miss class, notify me in advance through Canvas or email whenever possible.
[bookmark: _q47413l6a2rp]Excused Absences
The following absences are officially excused under university policy:
· Religious holidays
· Military service
· Pregnancy-related leave
· Jury duty
· Funeral/bereavement leave
· University-sanctioned events (including student-athlete travel)
· Late course addition
· University-wide class cancellations or health advisories
Appropriate documentation may be required in these cases. I will work with you to provide makeup work or flexible alternatives when these occur.
[bookmark: _j796myq8g6fg]Other Absences
Unexpected situations like job interviews, car trouble, or minor illness may come up. I understand that life happens. At my discretion, I may excuse these absences if you communicate with me promptly and provide reasonable documentation. Please don’t wait until the end of the semester to ask for retroactive attendance adjustments.
[bookmark: _evilw0slva1h]Remote Attendance
If you need to attend class remotely due to illness or personal circumstances, reach out to me. While this is not a hybrid course, I’ll support you when appropriate on a case-by-case basis with digital materials or alternate check-ins.
[bookmark: _2on7g3rt1nch]Late Assignment Policy
All assignments, including reflections and discussion posts, are due by 11:59 p.m. EST on the listed due date. Late work will incur a 50% deduction unless special arrangements are made in advance. Work submitted more than 48 hours late will not receive credit.
[bookmark: _xeey8ve82pu7]Communication Policy
Contact via Canvas messages or email. Expect a response within 24 hours M–F. Plan ahead: I cannot guarantee a response to questions sent on assignment due dates. Please also reply to my scheduling requests within 24 hours.
You are also welcome to visit me in WB313 during my listed office hours or make an appointment.
[bookmark: _or5mqyt5yi2j]Academic Integrity
All student work must be original unless group collaboration or source use is explicitly permitted. Plagiarism includes copying from peers, published work, websites, or AI-generated content without proper acknowledgment and transformation. Violations may be reported and could result in failing the assignment or course.
[bookmark: _xpu9rd87ub46]AI & Generative Tools Policy
Today’s digital marketing now expects familiarity with AI, especially with generative AI’s growing influence over marketing products and platforms. As such, you can use AI tools in this course to support ideation, drafting, and visual exploration to learn how they function in real-world applications. 
I don’t require you to use AI — it’s your choice. But if you do, I require you to use AI transparently and strategically.
· Disclose usage: For any assignment where you use AI, include an AI Use paragraph. Document what you used AI to do, including your chosen tool’s name and prompts used.
· Make it your own: Students and teams should meaningfully edit, customize, or transform AI-generated work. Don’t copy-paste AI content; apart from inaccuracies and possible plagiarism, it’s usually just too bland to get you an A.
· Be ethical: I give you significant leeway in using AI; please respect me in return by being honest. I’ll hold you accountable for what you produce and turn in.
Consider AI a junior creative on your “team.” It can help, but you’re the strategist. In the end, you are responsible for your output and outcomes, AI-assisted or not.
[bookmark: _uo77m5vkdz8c]University Statement
We are committed to ensuring that all members of the community are welcome, through valuing the various experiences and worldviews represented at Ball State and among those we serve. We promote a culture of respect and civil discourse. If you need course adaptations or accommodations because of a disability, please contact the instructor of record as soon as possible. Ball State's Disability Services Office coordinates services for students with disabilities; documentation of a disability needs to be on file in that office before any accommodations can be provided. Disability Services can be contacted at 765-285-5293 or dsd@bsu.edu.
[bookmark: _w85meub4d742]Freedom of Expression
In this course, we are committed to fostering a learning environment that values intellectual diversity, encourages free expression, and promotes open inquiry. As members of the Ball State Community, we treat each person in the Ball State community with civility, courtesy, compassion, and dignity and respect and learn from differences in people, ideas, and opinions. Please review Ball State University’s Statement on Freedom of Expression, the resources on Ball State’s Freedom of Expression webpage, and Ball State’s Beneficence Pledge.
[bookmark: _o6ij52f791py]Ball State First Day
This course is part of our course material delivery program, Ball State First Day. The bookstore will provide each student with a convenient package containing all required physical books and any digital materials will be integrated into Canvas for this course.
You should have received an email from the bookstore confirming materials provided for each of your courses and asking you to select how you would like to receive any printed components (in-store pick up or home delivery). If you haven't done so already, please confirm your fulfillment preference so the bookstore can prepare your materials. Students who do not want to participate in the First Day program may choose to opt out.
To access your digital materials within Canvas:
	Delivery Method
	Direction

	eBook
	Select the “Course Materials” link

	Courseware – SSO Partner Integration
	Select the “Course Materials” link

	Courseware – Access Code Reveal
	Reveal the access code in the “Course Materials” link and redeem the code at the link provided on that page, or in the publisher’s integration in Canvas

	Courseware – Publisher Direct
	Select the publisher’s link in your course


[bookmark: _rykdc2pgozhx]AOL C-KITE
The Miller College of Business is committed to ensuring that every student graduating with a business degree is competent in five areas that are crucial to success in business. These learning goals can be easily remembered with the acronym C-KITE (Communication, Knowledge, Integration, Technology, and Ethics).
Communication: Miller College Graduates will be able to communicate appropriately in a professional context. Specifically, they will be
· effective oral communicators who can: organize a presentation; use transitions; avoid verbal pauses; maintain audience interest; use eye contact, body language, and use visual aids effectively
· effective written communicators who can: introduce the main idea; provide closure consistent to the main idea; use content to support the main idea; use transitions and emphases; maintain connections between ideas; use organizational structure effectively (paragraphs, flow); effectively use diction and conventions; and avoid spelling and grammatical errors.
Knowledge: Miller College Graduates will demonstrate basic knowledge in
· Operations
· Marketing
· Finance
· Management
· Accounting
· Economics
Integration: Miller College Graduates will be able to integrate business knowledge in decision making. They will be able to
· Identify issues confronting the organization
· Synthesize and analyze available information
· Draw well-reasoned inferences and judgments for courses of action
· Design a plan for implementing the course of action
Technology: Miller College Graduates will be able to obtain, manage and communicate data effectively. They will be able to
· Analyze data for information to support decision-making using technology
· Identify common data security risks and safeguards
· Use common cloud technologies to collaborate on projects effectively
Ethics: Miller College Graduates will be able to recognize and resolve ethical dilemmas. They will demonstrate an ability to
· Identify an ethical dilemma in a business situation
· Identify relevant stakeholders
· Assess potential consequences to the stakeholders
· Recognize the importance of making ethical decisions
In this class, you will demonstrate
· Communication, by writing strategic brand audits, marketing reflections, and a comprehensive learning portfolio, as well as presenting insights in written and visual formats.
· Knowledge, by applying foundational marketing principles such as segmentation, targeting, positioning (STP), the 4Ps, buyer behavior, and strategic planning across real-world case studies, simulations, and certification content.
· Integration, by analyzing real business brands, synthesizing marketing evidence, and recommending strategic improvements through projects like the midterm brand audit and final campaign concept.
· Technology, by completing HubSpot certifications, using research tools and AI platforms responsibly, and creating digital marketing artifacts like campaign summaries and marketing portfolios.
· Ethics, by participating in assignments and discussions that critically evaluate marketing’s societal role, reflect on responsible AI use, and explore the philosophy of relational marketing.
This syllabus is subject to change in the event of extenuating circumstances.
